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This paper elaborates and analysis how does South Putuo temple develop into 
one of the most famous tourism attractions of Xiamen, which is through historical 
material like chronicles, articles and essays, newspapers and archives and so on. 
Participant observation and unstructured interviews are also part of the research 
methods.  
Based on the stages of sight sacralization, this paper divides the stages of sight 
sacralization as five stages following: the naming phase, framing and elevation phase, 
enshrinement, social reproduction and de-commercialization. First, the naming phase 
distinguishs South Putuo Temple from other temples, which is through the 
emphasizing and reorganizing of its value. From 1980s, after the government’s 
reorganizing all sorts value of South Putuo and the visitation of national leaders, it 
more distinguished from other temple; the framing and elevation phase is show as the 
enhancement of nature and culture value; enshrinement is that tourist revere South 
Putuo for it religion symbol, which different from MacCannell’s opinion. Social 
reproduction means the extending and changing of its religion symbol. The final 
phase is de-commercialization, which focus on the recovery of South Putuo’s holy 
and aim to strengthen its position as tourist attraction. 
The tourist attraction is a process of social construction. The South Putuo temple, 
government, tourist and pilgrim all make their presentation of South Putuo, which 
construct and strengthen its position as tourist attraction. To satisfy the needs of 
tourists, South Putuo strengthens its attraction role in aspect of tourism facilities and 
service; government’s presentation is including giving the legal status, promotion and 
so on; tourists tasting vegetarian dishes, buying cakes and their evaluation also make 
contribution to South Putuo as a tourist attraction; as the increasing of tourists, 
pilgrims change their time and space of worship, which shows South  Putuo as a 
tourist attraction. 
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36.3 亿人次，同比增长 11.4%；国内旅游收入达 3.1 万亿元，同比增长 16.3%①
在大众旅游兴起的同时，我国也开始出现风景名胜区、5A级景区等多种景点
景区。而在大众旅游的浪潮中，一个个旅游景点景区逐渐形成，继而逐渐发展成








内外旅游者重要的旅游目的地。2014 年厦门市共接待国内外游客 5337.86 万人
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